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COMMISSION REGULATION (EC) No 1828/2006
of 8 December 2006

setting out rulesfor theimplementation of Council Regulation (EC) No 1083/2006 laying
down general provisions on the European Regional Development Fund, the Eur opean
Social Fund and the Cohesion Fund and of Regulation (EC) No 1080/2006 of the
Eur opean Parliament and of the Council on the Eur opean Regional Development Fund

(Extracts concerning information and publicity regments)

Therecitals:

(..)

(2) Experience has shown that citizens of the EesiapUnion are insufficiently aware of the
role played by the Community in funding programmemed at reinforcing economic
competitiveness, creating jobs and strengthenitegrial cohesion. It is therefore appropriate
to provide for the preparation of a communicatidanpwhich identifies in detail the
information and publicity measures necessary tddarithis communication and information
gap. For the same purpose, it is also necessaagntify the responsibilities and the roles that
should be played by each of the actors involved.

(3) In order to guarantee that information on paesfunding opportunities is disseminated
widely to all interested parties and for the sak&ansparency, the minimum content of the
information measures needed to inform potential ebeiaries about the financing
opportunities offered jointly by the Community atite Member States through the Funds
should be set out, including an obligation to pcibé the steps that a potential beneficiary
should take to submit an application for funding #me selection criteria that will be used.

(4) In order to enhance transparency regardingofisiee Funds, the list of beneficiaries, the
names of the operations and the amount of publidifig allocated to operations should be
published, electronically or otherwise.

(5) In order to ensure a better implementationhaf information measures and to allow a
better exchange of information between the MembkateS and the Commission on the
information and publicity strategies and result®ntact persons responsible for the
information and publicity measures should be desigghand should participate in appropriate
Community networks.



CHAPTERIII
PROVISIONSIMPLEMENTING REGULATION (EC) NO 1083/2006

Section 1
Information and publicity

Article 2
Preparation of the communication plan

1. A communication plan, as well as any major amends&nit, shall be drawn up by
the managing authority for the operational prograarior which it is responsible or
by the Member State to cover several or all openati programmes co-financed by
the European Regional Development Fund (ERDF)Etumepean Social Fund (ESF)
or the Cohesion Fund.

2. The communication plan shall include at least theolloWing:
(@) the aims and target groups;

(b) the strategy and content of the information poblicity measures to be taken
by the Member State or the managing authority, dirae potential beneficiaries,
beneficiaries and the public, having regard to #uged value of Community
assistance at national, regional and local level,

(c) the indicative budget  for implementation of  theplan;

(d) the administrative departments or bodies resiptanfor implementation of the
information and publicity measures;

(e) an indication of how the information and puityicmeasures are to be
evaluated in terms of visibility and awareness pérational programmes and of the
role played by the Community.

Article 3
Examination of compatibility of the communication plan

The Member State or the managing authority shdhmsuthe communication plan to the
Commission within four months of the date of adoptof the operational programme or,
where the communication plan covers two or moreraip®al programmes, of the date of
adoption of the last of these operational programme

In the absence of observations made by the Conwonisgithin two months of receipt of the
communication plan, the plan shall be deemed toptymith Article 2(2).

If the Commission sends observations within two thsrof receipt of the communication
plan, the Member State or the managing authorigll shithin two months send a revised
communication plan to the Commission.



In the absence of further observations by the Casion within two months of submission of
a revised communication plan, it shall be considdrat the communication plan may be
implemented.

The Member State or the managing authority shatirmence the information and publicity
activities provided for in Articles 5, 6 and 7, whaelevant, even in the absence of the final
version of the communication plan.

Article 4
Implementation and monitoring of the communication plan

1. The managing authority shall inform the monitorc@mmittee for each operational
programme of the following:

(8) the communication plan and progress in its @m@ntation;
(b) information and publicity measures carried out;
(c) the means of communication used.

The managing authority shall provide the monitoroammittee with examples of
such measures.

2. The annual reports and the final report on impleatéon of an operational
programme, referred to in Article 67 of Regulati®C) No 1083/2006, shall
include:

(@) examples of information and publicity measdoeshe operational programme
carried out when implementing the communicatiompla

(b) the arrangements for the information and pitglimeasures referred to in
point (d) of Article 7(2) including, where applidabthe electronic address at
which such data may be found;

(c) the content of any major amendments to the comication plan.

The annual implementation report for the year 2@h@ the final implementation
report shall contain a chapter assessing the sestiithe information and publicity
measures in terms of visibility and awareness @frafonal programmes and of the
role played by the Community, as provided for impde) of Article 2(2).

3. The means used for implementing, monitoring anduaggg the communication
plan shall be proportional to the information andblicity measures identified in the
communication plan.

Article 5
Information measures for potential beneficiaries

1. The managing authority shall, in accordance with ¢ommunication plan, ensure
that the operational programme is disseminated Iwidéth details of the financial



contributions from the Funds concerned, and thatntade available to all interested
parties.

It shall in addition ensure that information on fir&ancing opportunities offered by
joint assistance from the Community and the Men&tate through the operational
programme is disseminated as widely as possible.

2. The managing authority shall provide potential lfiersries with clear and detailed
information on at least the following:

(@) the conditions of eligibility to be met in orde qualify for financing under an
operational programme;

(b) a description of the procedures for examinipgligations for funding and of
the time periods involved;

(c) the criteria for selecting the operations tdibanced,;

(d) the contacts at national, regional or locaklevho can provide information on
the operational programmes.

In addition, the managing authority shall informtgmial beneficiaries of the
publication provided for in point (d) of Article Z).

3. The managing authority shall involve in informati@amd publicity measures, in
accordance with national laws and practices, &t leae of the following bodies that
can widely disseminate the information listed imgogaph 2:
(@) national, regional and local authorities andeflgpment agencies;
(b) trade and professional associations;
(c) economic and social partners;
(d) non-governmental organisations;

(e) organisations representing business;

() information centres on Europe as well as Corsiais representations in the
Member States;

(g) educational institutions.

Article 6
I nfor mation measures for beneficiaries

The managing authority shall inform beneficiarieattacceptance of funding is also an
acceptance of their inclusion in the list of bediefies published in accordance with point (d)
of Article 7(2).



Article7

Responsihilities of the managing authority relating to information and publicity measures for

1.

the public

The managing authority shall ensure that therin&tion and publicity measures are
implemented in accordance with the communicatiannd that they aim at the
widest possible media coverage using various fantsmethods of communication
at the appropriate territorial level.

The managing authority shall be responsibledigranising at least the following
information and publicity measures:

(@) a major information activity publicising the ulach of an operational
programme, even in the absence of the final versibthe communication
plan;

(b) at least one major information activity a yess,set out in the communication
plan, presenting the achievements of the operdtjommgramme(s) including,
where relevant, major projects;

(c) flying the flag of the European Union for oneek starting 9 May, in front of
the premises of each managing authority;

(d) the publication, electronically or otherwisd, the list of beneficiaries, the
names of the operations and the amount of publclifig allocated to the
operations.

Participants in an operation of the ESF shall mohdmed.

Article 8

Responsihilities of beneficiaries relating to information and publicity measures for the public

1.

The beneficiary shall be responsible for informitigg public, by means of the
measures laid down in paragraphs 2, 3 and 4, dbewssistance obtained from the
Funds.

The beneficiary shall put up a permanent explagapteique that is visible and of
significant size no later than six months after ptetion of an operation that fulfils
the following conditions:

(@) the total public contribution to the operatexteeds EUR 500 000;

(b) the operation consists in the purchase of aiphlobject or in the financing of
infrastructure or of construction operations.

The plaque shall state the type and name of theatpe, in addition to the
information referred to in Article 9. That informant shall take up at least 25% of
the plaque.

The beneficiary shall, during the implementatiortted operation, put up a billboard
at the site of each operation which fulfils thddeling conditions:



(a) the total public contribution to the operatexteeds EUR 500 000;

(b) the operation consists in the financing of astructure or of construction
operations.

The information referred to in Article 9 shall takp at least 25% of the billboard.

When the operation is completed, the billboard Isbalreplaced by the permanent
explanatory plaque referred to in paragraph 2.

4. Where an operation receives funding under an opeedtprogramme co-financed
by the ESF and, in appropriate cases, where aratgereceives funding under the
ERDF or the Cohesion Fund, the beneficiary shaliemthat those taking part in the
operation have been informed of that funding.

The beneficiary shall provide clear notice to théeat that the operation being
implemented has been selected under an operapooglamme co-financed by the
ESF, the ERDF or the Cohesion Fund.

Any document, including any attendance or othetiftzte, concerning such an
operation shall include a statement to the effieat the operational programme was
co-financed by the ESF or, where appropriate, RBE or the Cohesion Fund.

Article9
Technical characteristics of information and publicity measures for the operation

All information and publicity measures aimed at éfriaries, potential beneficiaries and the
public shall include the following:

(1) the emblem of the European Union, in accordamitie the graphic standards
set out in Annex |, and reference to the Europeaiot)

(2) reference to the Fund concerned:
(@) forthe ERDF: “European Regional Developmermid*u
(b) for the Cohesion Fund: “Cohesion Fund”;
(c) for the ESF: "European Social Fund”;

(3) a statement chosen by the managing authoiigilighting the added value of
the intervention of the Community, and preferabityésting in your future”.

For small promotional objects, points (2) and (&lsnot apply.



Article 10
Network and exchange of experience

Each managing authority shall designate the corgartons to be responsible for
information and publicity and shall inform the Coisgeion accordingly. In addition,
Member States may designate a single contact pefsonall operational
programmes.

Community networks comprising the persons desighateler paragraph 1 may be
set up to ensure exchanges of good practice, imgutie results of implementation
of the communication plan, and exchanges of expegiein implementing the

information and publicity measures under this Secti

Exchanges of experience in the field of informatsmd publicity may be supported
through technical assistance under Article 45 ajiRation (EC) No 1083/2006.



